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Providing tech support to the sector for 15

Support
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Consultancy
Digital inclusion
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http://www.eventbrite.co.uk/o/superhighways-308927460
http://communityconnected.org.uk/
http://www.superhighways.org.uk/resources/enews
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Session outcomes

ldentify digital tools that can help you
communicate your impact

Use templates to choose digital tools to use
with your staff and volunteers

Discover new ways of working in your day
to-day activities

better Communi/c:'
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Content is key to engagement

content

Setitina

It with others

Remember COPE
(Content Once, Publish Everywhere)
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What makes a good story?
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A good story

Human interest d capture imagination / hearts
Real people 0 real lives and experiences
Great quotes / soundbites

Timing and relevance o why now?

Facts and figures

Think In pictures

Beginning, middle and end

Call to action




/Websites 0 the heart of your story \

But though an old man, |
am but a young gardener



https://www.sightsavers.org/what-we-do/stories/
http://www.ageconcernkingston.org/story/but-though-an-old-man-i-am-but-a-young-gardener/
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Free authoring tools e.g.

Www.wordpress.com
WWW.e-voice.org.uk
www.weebly.com

& Google Analytics / Search Engine
Optimisation

Your website should form the heart of your communications plan
d you then need to focus on driving traffic to your site and
integrate with social networking etc.
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http://www.wordpress.com/
http://www.e-voice.org.uk/
http://www.weebly.com/




/Build your photo library

flickr

UPLOADING ON

— flickr —

From your / \
rmobile. device m

r emall From your browser




/Edit for iImpact

Editing software d e.g. Microsoft Picture
Manager, Photoshop express, Picasa,
WWW.picmonkey.com
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